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Hi! 
I'm Breshana Miller

Brand Strategist for coaches and creatives.  I help women
become a high-level coach and scale their business with

authentic profits. 
 

This workbook is designed to help you simplify and clarify your brand core message so

that you can create client attraction.  If you've struggled with your engagement, visibility,

or attracting clients, this workbook will guide you to having a brand core message that

will be a magnet for your clients. 

With over 8 years of coaching women and working with corporate and ministry

organizations go from idea to implementation, I've seen the trends, successes, and

downfalls of what makes a vision and business successful, compelling, and attractive. It

all comes down to your CORE. It's who you are, what your business stands for, how your

vision serves and makes the lives and businesses of others better.  

THE  MAGNETIC  MESSAGE  FRAMEWORK  
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YOUR CLIENTS WILL NOTICE YOU, LISTEN TO YOU,  

AND COME BACK FOR MORE. 
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CLARIFICATION  IS  THE  PROCESS  OF  MAKING  A  STATEMENT  LESS

CONFUSING  AND  MORE  COMPREHENSIBLE

A brand core message is a statement of your POSITION and PROPOSITION in the

market that connects your brand's VALUES to your client's DESIRES 

 

 

You want to attract clients to your products or service and beyond. Your clients need to

experience the essence of what your business is all about 

 

 

1. You struggle to make a connection with your audience 

2. You focus on too many things  

3. You don't know what your core values are 

4. No one knows who you are and what you do 

5. You feel awkward when you try to explain what you do 

6. You haven't identified your client niche 

7.  You struggle with combining your voice and your client's love language into one 

8.  You consume too much but never implement anything 

9.  You give too much information for fear of missing out on communicating what you

do or sell
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What is a brand core message? 

Why  do  you  need  a  brand  core  message?

Signs  that  your  brand  core  message  lacks  clarity :  

Not having a clear core message is like looking at yourself in a foggy mirror. You know

you're there, but you can't see yourself very well. This is exactly what your clients

experience if you don't take the time to clarify your message and how you want to serve

others in your life and business. Clarity is key to building a solid foundation for your

business and essential to your SUCCESS and CLIENT SALES.



Write  down  which  of  the  9  areas  above  you  struggle  with .    
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1. You are too close to your own message  

2.  You want to feel confident in telling others what you do 

3  It makes the difference between a making or losing the sale 

4. You want to attract the right type of client to your business 

5. You don't want to waste your or your client's time 

6. You want to make your words work for you, not against you 

7.  You want to be seen as the expert in your line of work 

8.  It brings your work and energy into focus 

9. Your audience will know who you are and what you do 

Why  Clarify  Your  Brand  Core  Message :  

KEEP  YOUR  MESSAGE  CLEAR  AND  CONCISE



Write  down  your  core  brand  message .    Circle  the  impact  words  and  cross

out  your  fil ler  words .
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Write  your  impact  words  below .  Remember  these  words  throughout  your

messaging .

 A  CLEAR  MESSAGE  IS . . . .  

CONCISE .  SIMPLE .  CONSISTENT .  UNDERSTANDABLE .  REPEATABLE .



Now  that  you 've  clarified  your  IMPACT  words ,  let 's  dig  deeper  into  your

core .  What 's  your  why?
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What  are  your  core  values?

WHEN  YOU  BEGIN  TO  SOUND  LIKE  A  BROKEN  RECORD ,   

YOU 'RE  ON  THE  RIGHT  TRACK



What  type  of  client  do  you  want  to  attract?  Your  ideal  client  is  someone

who 's  exact  problems  align  with  your  service  offering  or  product .    Think

about  what  is  your  client 's  challenge  and  emotional  trigger .

BRESHANAMILLER .COM  ©2018

 YOU  WERE  CREATED  WITH  A  PURPOSE    

BUT  YOU  CAN 'T  BE  ALL  THINGS  TO  ALL  PEOPLE

What  are  the  benefits  to  your  clients  working  with  you? Remember  your

impact  words  and  client  emotional  triggers .



  

        Is your core message recognizable and repeatable at first glance?  

 

        Does it represent your core values?   

 

        Does it connect to your client's pain point? 

 

        Does it bring your client to a decision point (call-to-action)? 
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 A CLEAR MESSAGE IS.... 

CONCISE. SIMPLE. CONSISTENT. UNDERSTANDABLE. REPEATABLE.

Make  the  decision  easy  for  your  clients  to  choose  you  by  quickly

connecting  to  your  client 's  pain  point .    What  is  the  one  main  problem  they

experience  in  their  l ife  or  business?  Re-write  your  core  message  in  1-2

sentences .    Read  it  out .  Does  it  feel  aligned  with  how  you  want  to  show  up

in  your  business? Tweak  and  Repeat .

Review  your  website  messaging  or  any  marketing  material  you  use  to

promote  your  business .   
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WHEN  EMOTIONS  AND  LOGIC  ARE  IN  CONFLICT    

EMOTIONS  ALWAYS  WIN .  
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BE  MAGNETIC  

SELL  THE  PROBLEM  YOU  SOLVE

You did it!    Be confident, authentic,  and personal in your
message.   Your cl ients are humans.   Share your message and story
with others with your cl ient's need in mind. It 's okay to switch it
up a bit but keep the core of your message the same so that your
clients notice you, l isten to you and come back for more.   
 
As you grow and evolve, so wil l  your message.  You'l l  narrow and
niche down more, attract more cl ients, and love the business that
you are building each and every day.   


